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Group 1.
Gender inequality has been evident in most of the advertising styles that are used in various industries. It is good to discuss some of the main issues, such as the sexualization of female and unequal remuneration of the advertisers. The women have been sidelined and have been paid poorly compared to their male counterparts despite performing the same duties. Radio advertising has been using derogatory terms that portray women only as instruments of pleasure for the men. The group was able to identify some of the adverts that had violated the gender standards. There should be ethical consideration, especially on gender sensitivity, to make sure the advert's content is respectful of both genders.
War, violence, and women.
World wars recorded most of the high records of the women victims after sexual violence in the community. Women are the victims of various sexual violence that are targeted towards women. Violence against women is motivated by cultural practices that are discriminative against women. Women are always the target of war for various reasons, one of which is that they are the weakest link towards weakening the enemy. There is various sexual violence that is directed towards women; they include rape and sexual assault. There is a need to avoid war at all costs because it would negatively impact women and children. The criminal justice system should be enhanced to ensure that they can be able to handle such cases.  

